
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Recruiter page 

A short guide offering practical advice on content creation  

 

 

 

 

 

 



 

Examples: 

Before you update your recruiter page, here are few examples of how some of our other 
subscribing organisations have kitted out their recruiter pages: 

Walsall Council  

Birmingham City Council 

City of Wolverhampton Council  

Warwick District Council  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 



 

 

 

 



 

The following are links to a cross section of different organisations version of the recruiter 
page.  They all cover the same information but choose to present them in different ways.  

For the time and space you have on your recruiter pages we would suggest following the 
simple structure outlined in this guide but these sites will give you some pointers and inspire 
you (to emulate or to do better than they have)! 

Useful links: 

https://www.gov.uk/government/organisations/home-office/about/recruitment 

http://www.bbc.co.uk/careers/why-join-us/ 

http://www.tesco-earlycareers.com/why-us/ 

http://careers.marksandspencer.com/why-work-here 

http://www.johnlewispartnership.co.uk/work.html 

http://www.birmingham.ac.uk/staff/jobs/index.aspx 

http://careers.virginmedia.com/working-here/ 

 

Overview 

The following short guide will outline some advice on the content for your WMJobs recruiter 
page.  

It’s your page so it’s up to you what you include but this guide should give you a starter for 
10 and some initial ideas.  

Recap 

You are able to upload your recruiter page copy directly to your recruiter page via the 
Madgex platform. The WMJobs team will upload any photography/films you might want 
included – at no charge.  

As a partner you will always have a recruiter page on the site – regardless of if you have a 
live advert or not.  This does not apply to any other organisation that you advertise on behalf 
of e.g. academies.  Any academy you advertise on behalf of (or any other organisation) will 
only have a recruiter page for the duration of their advert.  

This also applies to Pay As You Go (PAYG) clients who will only have a recruiter page for 
the duration of their advert.  

Photo size 

There is no photo size restriction – all we ask for is a good quality image.  If an image is too 
small and does not look good on your page we will let you know.   



WMJobs will not charge partners for this service. However that does not extend to 
organisations that you advertise on behalf of (e.g. academies) or PAYG clients who will be 
charged a small fee for this. 

 

Films  

As with photographs, WMJobs will upload digital films for partners onto recruiter pages.  

All we need is the film embed code or the link directly from YouTube.  

WMJobs will not charge partners for this service. However that does not extend to 
organisations that you advertise on behalf of (e.g. academies) or PAYG clients who will be 
charged a small fee for this. 

 

Word count 

There is no set upper limit but we advise your word count is between 500-1000 (upper max).  
Aim for your page to have approx 500 words and you should be on track.  

Remember you can include hyper links back to your main website if you are bursting to tell 
your reader more about a certain subject.  Included in this document – at the end - is the 
example text on the career section of the Home Office website. 

 

Front of mind 

The important thing to keep at the front of your mind, when drafting your recruiter page, is 
that it is your opportunity to promote your organisation.  

Even if you don’t have any vacancies that match a job seekers skill set if your recruiter page 
is engaging and appeals to them they will visit your page repeatedly until the right vacancy 
comes up.  

Your page should entice applicants and scream this is the organisation for you!  

 

EVP under the spotlight 

Ensure that your page highlights your Employee Value Proposition. If your EVP matches 
what someone values in their work you will be on to a win-win situation. As an employer you 
will attract a motivated, committed worker. The applicant, if successful, will experience 
his/her job as meaningful and fulfilling.    

BUT remember: your recruiter page is targeting applicants so don’t use EVP as a phrase on 
the page as it’s too technical – talk in terms of values and benefits.    



Top tips 

Style: Your recruiter page is not a formal paper so we advocate a more relaxed approach to 
writing that is not filled with jargon, buzz words or clichés. 

We advise that you keep it simple with: 

 Shorter paragraphs with, no more than, three sentences or six lines.  A paragraph of 
one line is absolutely fine. 

 Shorter sentences with no more than 25 words  
 Straightforward words – avoiding jargon and buzzwords and don’t be too formal e.g. 

say use not utilise.  

Do:  

 Use bullet or numbered lists 
 Highlight key points in bold or italics  
 Use sub headings to break up text 
 Add visual elements such as graphics, photos, films etc (WMJobs will upload if you 

supply) 

Speak to your audience: Put yourself in your reader’s shoes. If you were applying for a job 
at an organisation what would you want to know? 

Keep it simple: This is not war and peace time – you need to grab the attention of your 
reader and say it as succinctly as you can. If use a 500 word limit as your guide that should 
help to keep you in check. You can go up to 1000 words but ask yourself are you writing that 
for you or the reader. The trick is not to be self-indulgent.  

Language Timothy: Use words/language that your audience will relate to – so keep it 
simple throughout. You don’t need to embellish what you do or use fancy words to gloss 
over what you do.  

Being Human: Show a human accessible side, not a faceless organisation.   

Plastic population: Show your people as real people.  If you can include a short film about 
why staff like working at your organisation – even better.   

On any photographs you intend to use ensure they are real people not models or any 
obviously American photographs. You need to be authentic and using photos of real 
people/places will help you to do that.  

Buzz Kill – We’ve said it before but it’s important to lose all jargon – it’s tempting to hide 
behind buzz words and jargon to pad copy but avoid at all costs.  The readers on your page 
are real people so talk to them by choosing real words and don’t try to blind them with 
science. Tell them why you are great and what they will get from working with you.  

Reviews are in: Ask someone outside of your organisation to read your copy – choose 
someone who will give honest feedback. You aren’t posting confidential material so it’s ok to 
get a third party view – consider it as market testing.  



Page structure:  

Following is a suggested format for your page. We’ve broken it into several different 
sections:  

Organisational overview 

In this section give a brief overview on the size of the organisation, who you are and your 
ethos.  

Why work for us 

In this section – don’t be shy – sing from the roof tops why your organisation is the place to 
work 

Values  

What are your values – can they be summed up easily? 

Rewards and benefits 

In some cases you might not be able to be as competitive on salary as private companies 
but there are lots of benefits of working in the public sector – this is your opportunity to sell 
them!  

Areas you might want to cover are:  

 Annual leave allowance – REMEMBER the Public Sector is often more generous 
than the private sector. Some companies offer as little as 23 days – with no room for 
improvement!  

 Pay 
 Pension  

 

Learning and Development  

Areas you might want to cover include:  

 All training offered – e-learning etc. 
 Unpaid leave for charity work 

 

Lifestyle options 

Areas you might want to cover include: 

 Flexible working/home working/agile working  
 Supporting working parents/carers  
 Health and wellbeing 
 Cycle to work scheme 
 Retail Discounts  



Page Structure continued: 

 

Diversity 

In this section you can highlight the organisations approach to diversity in the workplace.  

Summary:  

You don’t have to cover every point raised in this section and you might want to merge 
categories but we think this gives you a solid starting point.  

Plus you don’t have to start from scratch visit your own website to get some ideas – and text!  

The Ugly First Draft: 

The first draft of any document can be daunting – looking at a blank page that you have to fill 
with copy can bring out a cold sweat.   

The following extract is taken from a book called: Everybody Writes, by Ann Hadley and 
gives some advice on the tough first draft:  

Embrace The Ugly First Draft 

So now that you've figured out what to write—and generally how it'll go—just write. Or, 
rather, write badly and create a first draft: The Ugly First Draft (TUFD) I talked about earlier. 

TUFD isn't a pass you give yourself to produce substandard work. But it is a necessary part 
of the process of creating above standard work. 

In Greek mythology, the goddess Athena was the favorite daughter of Zeus. She was born 
not in the usual way; rather, she emerged from his forehead fully grown and armed. 

Much of writing paralysis is the result of expecting too much of ourselves the first time out. 
Sowing letters onto the blank page and expecting something strong and powerful and fully 
formed—the content version of Athena—to emerge is unrealistic. Unless you are some kind 
of deity, that's not going to happen. 

Very often, the people you think of as good writers are terrible writers on their first drafts. But 
here's their secret: They are excellent editors of their own work. 

So embrace The Ugly First Draft as necessary. As painful and depressing as it might be to 
write badly—at least you're writing, you're getting the mess out of your head and onto the 
screen or paper. Then, when you get back to it, you can start shaping it into something more 
respectable. 

Recognize that brilliance—or anything close to it—comes on the rewrite. That implies that 
there is a rewrite, of course. And there should be. 

 

Example Text: 

The following text has been taken from the Home Office Website.  Please see the link on the 
previous page.  



Working for Home Office 

Working for the Home Office and its agencies is interesting and varied, and gives you the 
chance to make a real difference to people's lives.  

We give our staff the opportunity to use their skills and talents to build a rewarding career. 
Throughout your career here you will never stop learning, and if you want to broaden your 
experience even further, you can use the rapidly improving links across government to do 
this. 

We employ people in a varied range of policy, corporate services and operational roles. Our 
staff work in offices around the world, from Whitehall, to Croydon, to Liverpool, to Mumbai 
and Washington. 

We are flexible, skilled, professional and diverse. We have been recognised in The Times 
Top 50 Employers for Women; and were the first organisation to be ClearAssured in 
recognition of our work to recruit and retain disabled staff. 

In 2015 Stonewall named the Home Office a ‘Stonewall Star Performer’ as we have been in 
the top 10 of the Stonewall Workplace Equality Index for the past 5 years. 

For details of current vacancies and how to apply, visit the Civil Service jobs website. 

Salary and benefits 

In addition to a fair base salary we offer a range of benefits including pensions, flexible 
working arrangements, career development opportunities and the chance to provide services 
the British public rely on. 

For posts where shift working is required, we operate an annualised hours system, which 
recompenses staff according to the amount of flexible working they agree to perform. 

Other benefits 

We also offer: 

 a generous holiday allowance 
 a career average pension scheme 
 childcare vouchers 
 season ticket loans 
 cycle to work scheme 
 time off for volunteering 
 an employee assistance programme 
 many other rewards to support employee wellbeing 

We also offer a range of support and social groups and services to members of staff. 

View the results of our Home Office staff surveys. 

Diversity 

We recruit on merit after fair and open selection, and we welcome applications from a 
diverse range of candidates. 



We operate within the guaranteed interview scheme for candidates with disabilities. By 
disability, we mean a physical or mental impairment, which has a substantial and long-term 
adverse effect on your ability to carry out normal day-to-day activities. 

Many of our posts are suitable for people who wish to work flexibly, to job-share or to work 
part-time. 

Find out more about equality and diversity at the Home Office. 

Please note – the Home Office did not include any photos on its recruiter page but at the end 
of the page there is a short video about a career with the Home Office.  The word count for 
the Home Office recruiter page copy is 412 words. 

 

And finally: 

Good luck – and remember to spell check your copy!  

 

 

 

For further advice please call the Marketing Team 

0121 569 2073 

 


